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The Reputation management cycle 

Measuring 

Measure reputation and 
outcomes within your 
strategic group. Locate your 
position compared to 
benchmarks  Controlling 

Check implementation.  
Media response o.k.? 
Effectiveness and efficiency 
as expected? 

 

Acting 
Feed drivers! Improve TQM,  
Performance, set up CSR 
strategy. 
Create facts and drive 
perception (Corp. Comm.) 

 

Calculate impact of quality,  
performance, CSR,  
attractiveness etc. via 
Reputation on outcome 
(driver analysis) 

Explaining 
 

Outcome 
(e.g. Loyalty, 
Engagement, 

Willingness to invest 
etc.) 


